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ARTICLES

Vitalife

Thousands use it; Doctors

163rescr|be it; we look at this
amazing new product which
claims to reverse the aging
process...

MyWellCard

4 A new and innovative
progr am is making medical
tourists smile with value
added services and
information....

Cosmetic Surgery

39 informed and dazzled
with 3D animations

Naturally Larger
Discover the natural, herbal
alternative to having surgical
procedure

INFORMATION

Stem Cells
promises to revolutionize the
31 way we live, age and deal
with all medical issues.
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EXPLORE

Malaysia
It is promoted as Truly Asia

14and now is rising amongst
medical travelers who want
safe, high quality medical
treatment

Oman Travel Mart
With a zone dedicated to
25medica| travel Oman is
ready to show the world...

© MyWellness Magazineebruary 2009 ﬂ\ Page[2]

wellness travel



AN\ ¢

wellness travel

r

n o

A jo
i |

i y of a thousanc
i ng o R

ur ne
e st p. o
-Lao Tzu

DEARWELLNESS SEEKER

We are pleased to bring you this second i  ssue of
MyWellness Magazine.

The first issue was very well received and we have
been pushed to release this second issue with even
more articles and stories about the ever expanding
and fascinating world of medical tourism.

In this issue, we present many interesting articles
with a focus on some of the providers that,
although faced with tough economic times, are still
providing world class medical and wellness services

to people not only from their own countries but also

to thousands from around the world

We o | | al so present i nform
services and techniques that make it easier to live a
heal thier, happier owellne

Our feature country this month is Malaysia which is
quickly becoming one of the most desired wellness
locations in A sia and the world.

Best wishes to everyone for the Chinese New Year
2009 and we hope you enjoy this issue of
MyWellness magazine.

Editor

Dr. Kit V. Arom, M.D., Ph.D. FACS,
FACC, FACCP, FRCST (Hon)
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Taking a

Medical Holiday’

_— MyWellCard makes it eas

N

Sometimes deciding if to add certain medical or wellness treatments into

your holiday can be difficult

...but MyWellCard gives you more choice, more

flexibility, more value, more options.

As many travelers begin to consider the
possibility of including medical, cosmetic
surgery, dental or other general wellness
treatments into their trip, they often find it
difficult. But MyWellCard believes it has the
solution & it allows for the conglomeration of
all medical, insurance, banking and travel
needs onto one card!

MyWellCard is a membership program
providing a full range of benefits and
services and the medical tourism industry has
embraced this new concept with open arms.
Although there are many companies offering
medical tourism options, some provide more
assistance than others. For a traveler who is

[—h"‘.
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perhaps considering a heart operation in
Singapore or a hip replacement treatment in
india, or even a simple family check up
vacation in Phuket - they do not want to be
limited to one or two providers.

And as the internet know plays a majo  r and
integral role in assisting the medical tourist,
research has shown they want to use a
professional, experienced, support
company, which is reliable and provides
better additional services than the hospital
direct, sometimes Dbetter pricing, and
certai nly a list of value added extras such as
24hr medical assist helpline, free hotel
upgrades and airport transfers.
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MyWellCard holders are now getting these
services, bonuses and levels of high quality
choice.

Mywellcard has entered into global
partnerships with providers who can offer
world -class  treatments, products and
services that are far below their own market
rates and of a higher quality than what
regular travelers could ever find on their own.
Members benefit from cost savings and the
participating partners benefit from an
increase in customers ; a simple and mutually
beneficial relationship. This is why so many
individuals, corporations and partners are
joining the mywellcard program.

In addition to this, MyWellCard is now
becoming a global program with other
medical tourism companies joining to  gether

to achieve even greater rewards for their
clients. OWe are distri
program through a wide range of channels,

like a loyalty or alliance program, ¢ said a
MyWellCard s pokesper son. 0
groups and travel agents as well are selling

Free check ups?
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M8 PRIVILEGE CARD
MN5251067 22456 7590
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Apply HERE
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http://www.wellnesstravel.com/wellcard/wellcard.html

MyWellCard

An example of value added
benefits for a couple using
My WellCard for an elective

pac kage:

Inclusions:

5 star Health Screening x 2
Airport Transfer
Hotel/Hospital transfers
Hotel disc/upgrade value
Hotel breakfast, internet

oUnseend benefits:
24hrs WTC concierge service
VIP hospital registration
Late hotel check out
Free subscription to WTC
MyWellness Magazine
Visa services, general Thailand
information and booking services

A full range of additional value added

services are made available, depending
on package/treatment selected.

Traveler would save US$800!

g

WELLNESS TRAVEL o CARDHOLDERINTRO i G

www.wellnesstravel.com

this card to travelers that are not
specifically booking wellness or medical
treatments because it also carries many
insurance and logistical related features
and benefits as well
Another exciting approach is the
virtually limitless conditions, products,
discounts and services that a cardholder
can request be added to their
membership which means practically all
travelers ¢ an utilize this product.

nSeeking medical help, for
each of us, is inevitable.
Paying a high price for
guality treatment is
avoidable.o

- Richard Weatherstone, British Telecom

Mywellcard  provides you with easy,
personalized, comprehensive , swift and
affordabl e access to
medical, insurance, wellness and tourism
facilities.

Membership is available to everyone
irrespective of how old they are, where
they live, what their state of health is or
what their specific requirement s are.

In the rapidly growing medical tourism
industry it would seem that the
MyWellC ard program has leapt ahead
by focusing on the patients and through
listening to the concerns and needs of
each person before, during and after
their overseas medical expe rience.

You can find out more about the
MyWellCard program HERE.

[ »] casestupies
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US doctors have pioneered a new threstep breast and cleavage
enhancement system using natural, herbal active ingredie

FROM birth to puberty, no real differences
exist between the male and female
mammary glands. In the short space of 3 -4
years, under the influence of a surge in the
production of the hormones, estrogen and
progesterone, members of the f eminine
gender undergo one of the most defining
physiological transformations that visually
and functionally differentiates them from the
males of their species 0 the growth of breasts.
Breasts play a variety of roles, the most
crucial one being the biolog ical role it offers
a mother to nurture her child. On the
physical and sexual end, breasts are a
visually undeniable symbol of sexual maturity,
and a focus of attention for the opposite sex.

-
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While the nurturing elemen t is confined to
the months of motherhood and infant care,
the sex appeal function exists as a constant.

It is not surprising then, that a lot of attention
Is given to the size and shape of breasts, with
societal parameters defining what is
consideredt hetneb i n
populations. The need or pressure to conform
to these unwritten standards provides a very
strong, albeit subliminal, undercurrent for
women seeking to attain and surpass
societal approval. The debate on whether
these standards are rig ht or wrong, justified or
unjustified is a moot point. The fact that they
actually exist is reflected in the massive
worldwide demand for methods to enhance.
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N
and beautify breasts. This demand clearly
speaks towards an i nnate desire in a lot of
women to conform to or exceed existing
aesthetic standards of appearance.
It is well known
in their physical self improves, so does his or her
self-image. Bottom -line, when you look good,
you feel good and think better of yourself. That
partly explains why hundreds of thousands of
women are willing to undertake the risk of
expensive surgical remodeling and, with that,
embrace the associated dangers of breast
implant surgery. According to 2003 figures, i n
the United States alone, about 255,000 women
received breast augmentation surgery, while
68,000 women received implants during
reconstructive surgery following mastectomy.
These numbers were twice as high as those in
1998, pointing to an inevitably incre  asing trend
and expanding market. These numbers
increased to over 364,000 breast implant
surgeries in 2005. Even so, awareness of the
hidden dangers of using surgical implants has
continued to increase over the past decade.
Women are tuning into the health  -conscious
trends of the world today and are looking for
safer, more cost -effective  options to
successfully address issues of wellness and
beauty, including breast aesthetics.

Following a long campaign by the surgical
implant industry, silicone based impl ants
have now made a return into the market
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following a 14 -year hiatus.

Their ban had been implemented in 1992
because of serious downstream health
concerns as a direct result of implant surgery.
The silicone implant s made their return with
t he Food and Drug Ad mi
approval, but not with a guarantee of safety
Instead, the FDA has conditionally and
preemptively approved silicone implants as
long as the manufacturers conduct a parallel

long -term trial t o justify any lack of health
consequences. The fact remains that the
downstream financial and health price to
pay for undergoing silicone -based implant
surgery can be crippling. In the current
environment of health awareness, people are
discoveringthestr engt h t hat exi
bounty.
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